Rushden Living
A unique destination for home and lifestyle shopping

A modern destination where town and
countryside meet seamlessly

A lifestyle centre set against a backdrop of
over 600 acres of lakes and nature reserve

INTRODUCING RUSHDEN LIVING
Rushden Living will be a unique home and lifestyle destination situated in a
beautiful natural setting adjacent to Rushden Lakes.

’

We believe the best homes mix the old with the new, that form and function are
both important and that a superior design will last forever – this is at the heart of
Rushden Living.
Mixing the best of home, furniture and lifestyle brands in one single location,
combining the best physical and online furniture brands, with independent
boutiques, regional coffee shops, and local antiques dealers, Rushden Living
will be a destination like no other.
We want to create a unique place for people who are renovating a home or
re-inventing their room.
A place where people can shop in a beautiful environment, which is relaxing and
not a chore. A place where you can buy the best of design for life today, from the
past or the present – where you can bring your home alive.

A UNIQUE SETTING
Nature sits at the heart of Rushden Living, with the development set against the
backdrop of a nature reserve known as the Nene Wetlands. The Developer has
worked hand in hand with The Wildlife Trust to create a truly unique location
mixing the best of the great outdoors with outdoor shopping and leisure.
The Nene Wetlands is a one square mile Site of Special Scientific Interest
(SSSI) which is essential for the journey of 20,000 migratory birds each year.
As part of Phase 1 of Rushden Lakes, the Developer gifted c200 acres of lakes
and woodland to the Wildlife Trust and developed a visitor centre to enable the
reserve to be managed into perpetuity. A number of new footpaths and cycle
links have also been created to open up the Nene Wetlands and allow visitors to
explore the area. In July 2017 this was profiled on BBC’s Countryfile.
Rushden Lakes provides a truly unique location. The centrepiece of the
development itself is the lakeside setting with a boardwalk, restaurants, the Wildlife
Trust visitor centre and a boathouse run by Canoe 2 all of which have been built
out to a sympathetic design. At Rushden Lakes visitors are encouraged to mix the
best of the outdoor lifestyle (walks, canoeing, cycling and birdwatching) with the
best of lifestyle shopping and dining. A destination like no other, Rushden Lakes
is a first-class shopping and leisure experience in a beautiful natural setting

Rushden Living will be the next phase of the journey, creating one of the

best destinations for home and furniture shopping in the UK against this unique
backdrop.

RUSHDEN LAKES SHOPPER APPEAL
Phase 1 of Rushden Lakes opened in July 2017 and is now one of the UK’s
leading retail and leisure destinations.
Easily accessible from the A45 and A6, in the heart of Northamptonshire the site
and the development is truly unique.
The development is anchored by a House of Fraser department store, Marks and
Spencer, Primark, Next and H&M. But perhaps as importantly, Rushden Lakes
is already pulling an affluent shopper. With an aspirational line up including Fat
Face, L’Occitaine, Hobbs, Jigsaw, White Stuff, Joules, Jack Wills and Superdry,
Rushden Lakes is redefining the UK retail market.
Further phases at Rushden Lakes are currently under construction including
a leisure building consisting of a 14-screen cinema, further restaurants, indoor
climbing and trampolining.
It is clear therefore that the development already has significant kerb appeal and
that Rushden Lakes, has already established itself as a destination to shop.
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RUSHDEN LIVING LAYOUT AND DESIGN CONCEPT

The concept of Rushden Living is to create a dedicated home and lifestyle ‘village’
to complement the existing Phase 1 of Rushden Lakes. The development will
extend to approximately 100,000 sq ft of ground floor accommodation and will
comprise a collection of bespoke and individually-designed buildings surrounded
by car parking and landscaping. A pedestrianised central spine will house smaller
single storey buildings (1,500 to 4,000 sq ft) for independent brands to sit alongside
local and regional occupiers including antique dealers, coffee shops, art dealers
and local artisans. The Developer is working with Made in Northamptonshire, a food
and drink networking group, to provide a dedicated farm shop selling the best of
locally sourced food and drink.
The perimeter of the development will provide several larger pavilion buildings
(2,000 sq ft to 15,000 sq ft) presenting opportunities for national furniture and home
furnishing retailers. The architecture of all the buildings will be unique for the retail
sector, creating a location with character and personality. The design concept will
be a modern interpretation of a barn or agricultural building with the emphasis being
on timber and glazing as well as space and height. Each retailer is encouraged to
work with the Developer to create their own individual identity.
In addition to normal retailing, the space is being designed for local artisans and
manufacturers to have the ability to showcase their brand and explain the ‘making’
process or equally for occupiers in the home and lifestyle sector seeking a bespoke
HQ or campus. Car parking for c600 customers will be provided as part of Rushden
Living phase in addition to the c2000 space within Phase 1 of Rushden Lakes.
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FUTURE PHASES
Rushden Living is an important part of the future plans and vision for Rushden Lakes – but our vison for Rushden Lakes does not stop there. Future phases include a modern business hub which will mix
the latest trends in office space, design and co-working with an unrivalled natural landscape. It will provide all the amenities of a city centre location in the heart of the Northamptonshire countryside. We
also have plans for a new centre for a health and wellbeing offer and for workshops to support local craftsman. To the west of Rushden Lakes is a new urban extension to Wellingborough known as Stanton
Cross which on completion will provide up to 3600 homes. Bovis Homes are currently on site with the first phase which comprises 520 homes. This will reinforce Rushden Lakes’ position as a leading retail,
leisure and employment location.
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LOCAL, REGIONAL AND NATIONAL REACH
Rushden Living and Rushden Lakes are located in the heart of Northamptonshire but benefit from exceptional road links including the A6 and the A45, the latter being located immediately south of the
development.
The existing development is currently pulling visitors from a large area from Peterborough in the east, Corby in the north, Northampton and Banbury to the east and Milton Keynes to the south. The immediate
and wider catchment also includes some highly affluent Northamptonshire towns and villages including Oundle, Market Harborough and Towcester.
It is anticipated that a home and lifestyle development of the scale proposed is likely to draw upon a much wider catchment, particularly with the complimentary retail, leisure and outdoor offer already
existing at Rusden Lakes.
The ability to shop a complete brand mix for home, interiors and design in a single, beautifully designed unique location will be completely unique and will be an opportunity for brands to showroom their
products to a national audience.
Catchment Population:
Core:

420,537

Secondary:

740,045

Tertiary:		

235,405

Total:

1,385,987

Drivetimes:
10 Minutes
20 Minutes
30 Minutes

HOW DO WE MAKE THIS VISION A REALITY?
We are passionate about creating a new destination for home and living.
A destination that mixes the best home furnishing and interiors stores, with local
independent artisans and makers, that mixes modern design with antiques stores
providing the best design from the past.
We are passionate about creating something that doesn’t exist, something truly
unique, something that we know we want but cant find.
We are passionate about creating new interesting places to spend time, to meet,
to play and to shop.
We want you to join us on this journey, to help us create the next phase of this
truly special site, to believe in our vision for Rushden Living, and help us make it a
reality.

A SPECIAL SITE

If you would like to be part of this unique journey,
where town meets country, please contact.

Paul Marshall
T: 020 7318 7814
M: 07976 730551
paul.marshall@eu.jll.com

James Heelis
T: 020 7318 7821
M: 07713 306287
james.heelis@eu.jll.com

Fiona Zeitlyn
T: 020 3174 2093
M: 07717 457334
fiona@zeitlynfarrell.co.uk

Aidan Farrell
T: 020 3174 2093
M: 07717 457330
aidan@zeitlynfarrell.co.uk

Lawrence Earnshaw
T: 020 3058 0207
M: 07764 348688
Lawrence@mcmullenwilson.com
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